*

*

*



Suggested
elements

Text elements

Standard text elements we set all booklets with, unless requested otherwise:

Headlines
Subheaders
Page numbers
Headers/footers

GOhWN=

Contact details (Usually added to back cover)

Other text elements we can include and suggest the client to consider:

Pull quotes

Standfirst

Image captions
References/Further reading
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XIT

Calorimeters to advance battery safety

Ensure your lithium-ion and post-Li cells are safe and perform well

Abuse condition tests include:
- X,

ramp

B Mechanical abuse - nail penetration test.

KIT, IAM-AWP, +49 721
608 22919, carlos.ziebert@kit.edu, www.iam.kit.edu/awp

www.kit.edu

For peat’s sake

“While peatlands are
estimated o cover only 3%

udies focus on coastal peat deposits and

of the continents, they

Pl store approximately
jon.I

Fie st WS 30 of l[and-based

peal : "
organic carbon!

Design elements

Suggested design elements to include:

Logo

Images

Colour - Background, borders, text etc. Often client company
colours unless requested otherwise.

4 Graphic elements - Shapes, details, particular layout styles etc.
For example, these can be included to mirror the logo or website.
Font - Client can request fonts to be used in the eBook. We may
request client to send font files if we don't already own them.

NN =

Brand guidelines - We are happy to follow any brand guidelines sent
to us by the client.

POWER

Images

We request all images to be supplied as the original, high quality image file.
eBooks are set to a minimum 300dpi.

If the image quality falls below this we can replace with images from
www.istockphoto.com. The client is free to choose any images from iStock
they wish.

We request images to be sent in vector or rasterized format - jpg / png /
pdf / eps etc.
They can also be supplied as lllustrator or Photoshop files.

Please do not supply images on Word documents or Powerpoint.


https://www.istockphoto.com/

eBook examples

Front and back cover: Includes title, logo and contact details. Text heavy: Around 2000 words per spread. Smaller headlines

and font. Few, if any images.

CUA: towards

the future of: i i del - - -
gerospace. . il i e
teghnology.. = “||. . JP I

CU Aerospace, L.L.C.
www.cuaerospace.com
carroll@cua.space
+217-239-1701

3001 Newmark Drive

Champaign, lllinois
61822
c “n =

Standard word count: Around 1000 words per spread. Even mixture

of image and text.
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Image heavy: Less than 500 words per spread. Larger headlines,

images and added elements, such as pull quotes.

RSS-Hydro

Offering drone-

powered solutions

Drone usage is increasing greatly in sectors like infrastructure,
agriculture, transport, security, insurance, and research. Drones
are a key-enabling non-contact technology that is also
environmentally friendly.

Our department RSS-Drones offers best-in-class technical
solutions to address the problems of our times, from
environmental and climate change-related issues to flood
mapping and ecosystem health monitoring. We use high-end
drones with newest sensor technologies to respond to

every need

“It is possible
to fly
unmanned but
not unskilled”

6 wwwirss-hydrolu

>

" The benefit, -
of choosing

£
7
]

RSS-Drones
~services

o
+ Versatile, science-based products & ]
+ Environment friendly technology.
+ Complete workflow, from flight to final product 235
+ Highly-skilled staff & trained pilots Wi
Pt
E L o

- Our services
& products

High-precision terrain mapping
Infrastructure mapping
Precision viti- and agri-culture
+ River and flood risk mapping



https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=b0195826-5be4-48f1-87c5-3a9fe6ff3e96
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=820f7b4e-e469-4773-af6b-f19fe0f5149e
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=d09ee70d-2382-461d-814c-a4953cc01f48
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=2c4d6d15-48c4-4bab-8728-20daacb4b22c

Further considerations

What is SEO?
SEO stands for Search Engine Optimisation, which is the process of increasing traffic
to your webpage through organic search engine results.

The content of a page is what makes it worthy of a search result position. As such, it is
important to create good content.

So, what is good content?
From an SEO perspective, all good content has two key elements - your keyword
strategy and the way you structure your article.

Get the most out your article
To get the most out of your article we want it to be as user and search engine friendly
as possible.

If there’s a specific keyword you want to rank for in search engine results, e.g. ‘light
steel frame’, you would include this phrase within the copy (in the headline, intro,
subheadings and throughout the text).

If you know what you want to rank for but are unsure how to incorporate it into the
text, you can add a note to our editors so they understand what you want to rank for
and can edit the piece accordingly.

Here are a few tips to follow when writing the content:
1. Always include a headline — without this your content will not be searchable
2. Use sub-headers — these will improve readability
3. Always include an intro — this should entice the reader and not be repetitive of the
headline
4. Choose a keyword that targets the audience you are writing for. Consider how your
audience

searches on google. Don’t be too broad. Consider longer keywords as opposed to
one word.

Our editors will research keywords, so if we find something more suitable we will make these

changes. You can also have more than one keyword.

5. Write high-quality content, include stats, and place the most important pieces of
information at

the top of the article. Consider bullet points to improve readability
6. Don’t make sentences/paragraphs too long and keep terminology simple — this will
improve

readability
7. Please also supply images/infographics where possible. Including an image for
every 350 words

improves SEO. (We will use stock photos if you do not supply anything)

Our editors will edit your content as they deem necessary for SEO purposes, and we
advise that you keep these amends in place.

You should also note that our digital editors will add internal links to related articles on our website
for SEO purposes. This will be on the HTML version ONLY and NOT the pdf for the publication.

Our editors are on hand to guide you throughout. It’s important we know what you want to rank for
so we can get the best out of your article.

Spelling

As referenced in the ‘house style’ section of this booklet, we use British English spellings — realise,
colourful, fibre — in all contexts apart from official names.

Subbing marks

When a templated article is returned to you for approval, you may notice the presence of double
asterisks (**) in the body text. These are subbing marks, which let our design team know of text
formatting (eg headings, italics, hyperlinks) and special characters such as subtext, supertext and
symbols. They do not need to be removed from the text.

Trademarks

Our house style specifies that trademark symbols are only to be used in the first instance and
implied thereafter, as peppering the text with trademarks creates visual clutter, which can distract
from the content itself. We do not typically use trademarks or copyright symbols in headlines.

Unique copy

We would request that, where possible, you send us copy which has not already been published
elsewhere, whether this is in another piece for our books or websites, on your own website or in a
different publication. If we publish duplicate content it may not perform well in online searches and
your article may receive reduced traffic from search engines. Therefore, if you do send us content
which has been previously published, we will need to rewrite it to create unique copy.
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